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LeoVegas operates several brands in the UK under the collective name of Rocket X. During 
the first quarter of 2020 these brands, including 21.co.uk, Bet UK and Pink Casino among 
others, were migrated to LeoVegas’ proprietary technical platform. As a result, all LeoVega's 
brands in the UK are now run on the group's technology platform. This creates a more 
focused and efficient business, which fully utilizes the Group's economies of scale in 
technology, product and organization. The migration contributes to a better customer 
experience in the form of greatly expanded game offering, payment possibilities and faster 
functionality. 

A D V A N T A G E  O F  P R O P R I E T A R Y  T E C H N O L O G Y  

The UK market for online gaming has changed dramatically in recent years, such as with respect to stricter 
requirements in compliance and higher gambling taxes. In parallel with this, since acquiring the assets of IPS 
(today referred to as Rocket X), LeoVegas has conducted its operations in the UK using a third-party 
platform solution. The switch from a third-party provider means that the Group now has full control over all 
technology, and it reduces the complexity of daily operations. The migration is contributing to a significantly 
expanded game offering, where LeoVegas’ exclusive titles as well as games developed by third parties are 
accessible. The payment options and other functionality have also been expanded. 

Owning and having control of the technology is a strong competitive advantage that eliminates the need for 
any redundant development that is needed for multiple platforms at the same time that it provides greater 
speed and flexibility in connection with rapidly changing compliance requirements. 

“This is a milestone for the entire Group, but above all for our technology organisation and all of our employees who 

work in the UK market,” comments Gustaf Hagman, Group CEO. “I am incredibly impressed by how the migration 
was carried out in a short time and during a period and situation in which our people are working from home. It shows 

that our culture of empowered and determined employees is a competitive advantage. The migration to our own 
platform makes us even more scalable, and our brands in the UK will now be able to benefit from all of the innovation 

that is developed on our platform. Such an example is our recommendation engine, which is a success for the LeoVegas 
brand. Our customers in the UK will have a better customer experience with a wider range of games, many more 

payment options and generally a faster site and app. We have high aspirations for our brands in the UK, and this 
migration is a great step for us in delivering according to our vision to be King of Casino in all our markets.” 
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LeoVegas’ vision and position is “King of Casino”. The global LeoVegas Group offers casino, live casino and sports betting games. The Parent Company LeoVegas AB 
(publ.) is domiciled in Sweden, and operations are based primarily in Malta.  The company’s shares are listed on Nasdaq Stockholm. www.leovegas.com. 


